
Ad Type: Video (:30 seconds) 
Dates: October 2016 
Geo: Black Creek, WI +50mi 
 

 
 
 

Ad Spend: $500 
3-Second Video Views: 57,004 
Video Percentage Watched: 9% 
Cost Per View: $0.01 
Click Through Rate: 1.30% 
Cost Per 1,000 Impressions: $1.64 
 
Looking at 2016 data vs 2017 data is always so interesting! In 2016, we did a :30 second video 
and Facebook costs were MUCH lower than they are now. Scroll to see how a :15 second video 
and higher Facebook costs PLUS an increase in budget changed things for 2017. 
 



Ad Type: Video (:15 seconds) 
Dates: October 2017 
Geo: Black Creek, WI +50mi 
 

 
 
Ad Spend: $700 
3-Second Video Views: 45,212 
Video Percentage Watched: 74.47% 
Cost Per View: $0.02 
Click Through Rate: .30% 
Cost Per 1,000 Impressions: $10.29 
 
Our video watched percentage increased by 722%! Just by dropping our video watch time from 
:30 to :15! If that doesn’t prove that shorter videos work, I don’t know what does! On the flip 
side, our costs went up by $10.00 on the CPM side! Regardless, the client had a larger turnout 
this year than in 2016, and a larger turnout in 2016 than 2015. I call it success! 



Ad Type: Carousel 
Dates: October 2016 
Geo: Black Creek, WI +50mi 
 

 
 
 
Ad Spend: $500 
Link Clicks: 1,775 
Cost Per Link Click: $0.28 
Click Through Rate: 1.36% 
Cost Per 1,000 Impressions: $2.63 
 
Carousel videos are proven to work extremely well so we tested it with the Haunted House’s 
characters and it went over tremendously. I’ve since learned that I prefer to use carousels of this 
kind and have only one headline vs. one per card - it’s a lot cleaner that way unless you’re 
promoting specific products. 
 
 
 
 
 
 
 
 
 



Ad Type: Event 
Dates: October 2017 
Geo: Black Creek, WI +50mi 

 

 
 
Ad Spend: $1300 
Event Responses: 1,563 
Cost Per Response: $0.83 
Click Through Rate: 3.39% 
Cost Per 1,000 Impressions: $6.58 
 
This was one of my favorite event ads. We did a 2-week build up with the “He’s Coming” 
messaging where the clown got closer and closer until opening weekend, when we switched it 
to “He’s Here.” The response was fantastic and the click through rate was much better than our 
Appleton-area average!  


